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The beauty of having a diverse 
heritage such as ours, as South 
Africans, is that it teaches us 

tolerance, acceptance of those that are 
different from us, and it fosters social 
cohesion.  In September, we celebrated 
our 28th Heritage Day since the dawn of 
democracy, and this was an opportunity 
to reflect on our rich history.  September 
also brings with it new beginnings, as is 
evident by this wonderful warm Spring 
weather that we have been experiencing 
of late.

The seasons remind us that change is 
inevitable and the only constant that we 
can be certain of. As we fast approach 
the end of the year, we celebrate many 
milestones and events, beginning 
with the first Barloworld Siyakhula 
Supplier Summit in over two years, 
paused due to the COVID-19 pandemic. 
The Summit, which was a resounding 
success, saw attendees being exposed 
to various masterclasses, networking 
opportunities and a powerful key-note 
address.  The attendees engaged post 
the Summit had many complimentary 
things to say, while also sharing tips on 
what would enhance future conferences.

This edition, centered around the theme 
of “The eradication of poverty,” is meant 
to raise awareness to the global problem 
of poverty and is commemorated 

annually on the 17th of October under 
the banner of the International Day for 
the Eradication of Poverty. Featured 
in this edition is Clean City, led by Dalu 
Cele who is extremely passionate 
about converting the Johannesburg 
inner city into a clean place for all to 
live. We also have a chat to Maanda 
Rashaka about the innovate approach 
regarding sustainability he has chosen 
to take. Making waves in food security, 
we had a conversation with Thatohatsi 
Mothibe from Ingrain about what their 
contribution is to this crucial task.

The spotlight will be thrust on 
different Mbewu beneficiaries that 
are making a difference in this area, 
with a transformative article on how 
poverty devalues those living under 
its oppressive end. As we begin a new 
fiscal year, we look forward to engaging 
more robustly with you our reader and 
will endeavor to do this in a creative, 
knowledge-laden manner.

We look forward to also hearing your 
constructive thoughts and invite you to 
write to us on siyakhula@barloworld.
com.

Yours truly,
Prudence Gololo
Managing Director

“Take away a nation’s heritage and they are more 
easily persuaded” 

-Karl Marx

NEW SEASONS BRING 
NEW BEGINNINGS
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Ingrain manufactures various products 
(including yellow maize) that are essential 
ingredients in the manufacturing 
processes of many South African and 
African-based food suppliers. Traders by 
nature, Ingrain either buy maize directly 
from farmers or utilize agent services 
to obtain the required amounts of maize 
from several small-scale farmers. It aids 
in their survival and allows for growth. 
In light of transformation, Ingrain aims 
to achieve a system where small-scale 
farmers unite to become commercial 
farmers. To become a commercial farmer, 
one must have one hundred hectares of 
land. The merger of two or three small-
scale farms would then be classified as 
commercial, making market access more 
available. 

Thatohatsi Mothibe, a Specialist highly 
skilled in the field of transformation, says 
that for her personally, transformation 
is not just a tick-box exercise. It means 
having the ability to change lives, 
influence society and influence how 
businesses think. This statement is very 
profound! Not every day one comes 
across a person driven by their passion 
for making a difference in South Africa.

Ingrain (originally Tongaat Starch) 
celebrates one hundred years in 
operation, ranked as the largest 

producer of unmodified and modified 
starch and glucose products on the 
African continent. In 2019, Barloworld 
acquired a portion of Tongaat Hulett, 
specifically Tongaat Starch. The 
successful integration of the four fully 
operating mills into the Barloworld family 
on October 31st, 2020, saw the company 
rebranded as Barloworld Ingrain. The 
transition included transferring all 
Tongaat Starch employees and key 
management members, as laid out in 
the acquisition contract, according to 
Section 197 of the Labour Relations Act 
66 of 1995. 

Barloworld adopted an acquisition 
strategy similar to Bidvest, which 
identifies established companies up 
for sale that align with their growth and 
development. After a prolonged search, 
Barloworld found their alignment with 
Tongaat Starch. There was definite 
beauty in the transition of Tongaat Starch 
to Barloworld Ingrain. Where they could 
not align, they sought common ground 
to achieve a smooth transition and 
employee satisfaction.

Transformation with Thato to Achieve 
an Inclusive Economy. 

South African history reveals, in our 
current situation, the devastating 
impacts that the results of apartheid 
have had on the country and its people. 
Farmers were granted ownership of the 
land according to race and not merit. 
In line with our history, white farmers 
were awarded the rich, fertile lands 
in prime areas, while black farmers 
relocated to arid farmlands. Currently, 
males dominate the agricultural industry, 
predominantly white males with vast 
insight and knowledge of the best 
farming practices. Thato adds that it is a 
huge task to transform the country into 
an inclusive economy. To achieve this, 
Ingrain has joined hands with industry 
experts to find solutions to the numerous 
issues in the agricultural sector. “Our 
business aims to create a diverse and 
inclusive supplier database that reflects 
our country's demographics. To onboard 
black farmers, we are embarking on a 
project to help support upcoming black 
farmers to become commercial farmers 
and thus will have the ability to form part 
of our supplier database.

WHEN THE HEART 
AND MIND UNITE
– Transformation with Thatohatsi  Mothibe
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It is heart-warming to witness the positive 
responses from well-established white 
farmers to the latest strategy, whereby 
we encourage them to support smallscale 
farmers. I can say that about 20% of 
these farmers are willing to donate up 
to thirty hectares of their farming land 
to teach people how to farm. These are 
small steps, as change starts with one 
step at a time." 

She further states that, “with the 
assistance of industry experts, we 
have identified that in many instances 
where mines and mills close, the towns 
surrounding them disintegrate because 
nothing substantial was ever given to the 
communities to sustain themselves. In 
seeking a solution to this, we ask ourselves 
what the inherent qualities are that the 
government wants to achieve through 
BBBEE. One thing we need to understand 
is that if we are not educated and lack an 
understanding of how to run a business, 
there will never be inclusive participation 
in the economy. Giving someone R10 has 
no value if they do not have a skill with 
which to grow that R10. The answer lies 
here; if every single company in South 
Africa could award a bursary or several 
bursaries to educate and upskill their 
people, then more small businesses, 
which can employ more people, will be 
developed. Listen to this: BBBEE is not 
about black and white, it is about creating 
a platform that enables development, 
growth, sustainability and self-respect. 
Being employed gives a person a sense 
of self-respect, which means that person 
has their dignity intact. Thus, BBBEE is 
about giving dignity back to the people 
while creating an inclusive economy.” 

In further breaking this statement down, 
Thato says, “an untold truth is that for 
anyone or any company to fully transform, 
the heart and mind must unite. Only once 
the heart and mind are in the correct place 

will we see change. The mind says yes, 
it knows South Africa must change, but 
the heart questions why we must make 
these transformations. While attending 
a transformation course directed by a 
white gentleman, he confirmed that only 
when his heart and mind were in the right 
place was he able to understand why 
BBBEE has been implemented. He further 
said that his mind was only looking at 
the negative impact apartheid had had, 
but that it all became clear to him once 
his heart and mind aligned. Now, if every 
single EME, QSE, and generic aligns their 
hearts and minds and fully commits 
themselves then transformation will 
automatically take care of itself.” 

As a Transformation Specialist, Thato 
is clear that every single corporation in 
this country needs to look at how they 
can diversify their supplier database. "At 
Ingrain, we do this by onboarding EMEs, 
QSEs, and black women-owned and black-
owned businesses that in turn create 
jobs. Remember that employment equals 
dignity and this is how we fight poverty 
that cause atrocities in our communities-
an 18-year-old girl has to commit sexual 
favours with older men to feed her 
unemployed parents. Unfortunately, 
BBBEE is going nowhere for now as 
companies are not doing the right thing 
and they do not fully understand the 
intentions of BBBEE. It is only when 
companies start looking at BBBEE and 
transformation through these eyes that 
we will see real traction and evidence of 
the impacts that BBBEE aims to achieve.” 
Thato’s passion is further revealed when 
she says that transformation in its purest 
form is evident in Vodacom's relocation 
from Midrand to Johannesburg Central. 
The former Vodacom CEO identified the 
root cause of the decline in customer 
service that caused clients to transfer 
their subscriptions to MTN. She explains 
that the majority of the employees lived 

in Soweto and Vaal. They would have to 
leave home at 4 am, whether raining or 
sunshine. They would then take three 
or four taxis to get to the call centre in 
Midrand. In relocating, Vodacom allowed 
employees to save valuable time and 
money thus defining true transformation. 
By having his heart and mind in the 
right place, he looked at the company 
internally and transformed the internal 
environment, thus, allowing for external 
transformation. 

Some companies are willing to change but 
do not understand the full dynamics of 
transformation but it is simple if we look 
at Vodacom as an example. The questions 
should be: what are we, as a company 
doing wrong, where do we need to change, 
and how do we start the transition? South 
Africa is diverse thus, every company 
will have a diverse workforce as a 
natural result. Additionally, a balance of 
gender is equally important, especially 
in managerial positions. Transformation 
knows no excuses. Every division, every 
level, and every department of the 
company must change and transform as 
a unit. If every company had a Siyakhula 
programme, South Africa would be miles 
ahead by now in its bid to achieve an 
inclusive economy. If we can change the 
landscape and the narrative then, even 
the power lines will change. 

These are the lessons on transformation 
from Thato. Thato was driven to this field 
of work by her quest to find a solution 
to a lingering question in her mind. How 
do we create a platform where every 
South African can thrive? Certainly, 
her experience and vast amounts of 
knowledge have not gone unnoticed 
by Barloworld, where she has already 
managed transformation in various 
divisions within the company.
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Diversity and Inclusivity Mathematics with Thatohatsi Mothibe
-This table is an example and is purely used as an illustration 

population black 
population

white 
population

  black senior 
management

white senior 
management

100 82% 8% 60% 40%

If there are 100 people in South Africa and 8% are white (eight people) and senior 
management must be made up of 60% black people (60 people) and 40% white (40 
people), there will not be enough white people to fill the positions and there will still be 
black people who will not be able to be employed in that position. Therefore, the end 
conclusion is that, diversity and inclusivity is for everyone; Black, Coloured, Indian and 
White.

In parting, Thato urges all Barloworld 
employees to embrace the spirit of 
transformation as well as to understand 
that they should create a world of 
difference within the space they operate. 
Barloworld is a platform for changing lives, 
it supports the country's transformation. 
Every employee should then transform 
themselves, to be better representatives 
of Barloworld and also represent what 
Barloworld stands for. Transformation 
in its entirety is; taking what was and 
changing it into something conducive, 
enabling development and growth. At the 
end of the day, it is every single person and 
company’s responsibility to transform 
South Africa, and until we embrace it, true 
transformation will never be achieved.
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PRIDE IN THE STREETS
– ADOPT A STREET-CLEAN CITY SA

Saturday mornings in Jozi’s hoods 
of Hillbrow and Berea never fail to 
become special moments, which 

makes the journey of restoring Mzansi 
a rewarding experience for Dalu Cele, a 
man after the city’s heart. Johannesburg 
City Centre, affectionately known as, 
“Jozi”, has ignited a flame that burns deep 
within Dalu’s soul, driving him deeper 
into the crevices of every dark alley. The 
broken streets know that he will certainly 
find a solution. The city is alive, groaning 
with heavy burdens that were never 
meant for her. The lesions of poverty have 
created a numbness of the heart, that has 
become the connecting wire to addiction 
and deadly network gangs, who rob the 
innocent by day and stab a passer-by 
at night. Jozi weeps with bitterness for 
her charcoaled buildings and shattered 
windows. The stench of her torment is 
a heavy smog, choking the very life out 
of her and Dalu Cele hears her cries. His 
passion makes his inner ear in tune to 
understanding her pain and suffering. 

With a heart of determination to save 
Jozi, Dalu Cele embarked on a journey 

to unite communities through Clean 
City South Africa, launched in February 
2020. It is a community-based non-
profit organisation (NPO), which intends 
to train Jozi’s citizens to modify their 
attitudes and behaviour towards littering 
and encourages them to respect their 
environment as they strive to return the 
inner city of Johannesburg to its former 
splendour, representative of its original 
name, Egoli-The Place of Gold.

Unfortunately, sustainability is 
unattainable through cleaning a street 
once and moving on to the next, as 
recognised by Dalu Cele. He needed to 
introduce a more sustainable strategy 
for Clean City and therefore put a team 
together that had the capability to 
implement a project of this capacity, 
as well as a team that aligned with his 
goal of saving our polluted environment. 
Bringing hardened communities and the 
streets of inner Jozi together to take 
ownership of their surroundings, to clean 
up their streets and to sustain them with 
pride, will be an achievement for Dalu's 
team that they will never forget. 

Dalu has a motto that says volunteering 
is valuable. With that in mind, Clean City 
launched a programme called Adopt 
a Street Volunteers Network which 
focuses on delivering a message through 
physical training that they hope to instil 
in the citizens' lives for generations 
to come. The motto Adopt a Street 
Volunteers Network lives by is: “where 
one lives, works, or plays, takes first place 
and should matter the most.” 

Dalu is passionate about the environment, 
serving the community and making a 
difference in people’s lives. Starting his 
journey of community involvement and 
service after the 2011 Local Government 
Elections, when he served as a ward 
committee member in Ward 101, Dalu has 
never looked back from his dedication 
to the communities of Jozi that saw him 
elected as a Ward 101 City Councillor in 
August 2016. His role motivated him and 
was a driving force behind his feelings of 
responsibility. Based on this strong sense 
of responsibility to his community, which 
accompanied this role, Dalu feels certain 
that it is a calling and his purpose in life. 
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Through the programme that works on 
a points system, Dalu's Clean City SA 
strives to fight hunger in the communities. 
Volunteers who adopt the street they live 
on earn 10 points each time they attend 
a Saturday morning clean-up. Once they 
accumulate 120 points, they receive a 
Shoprite voucher worth R350. This whole 
process holds a deep meaning if one 
thinks about it. It creates unity within 
the communities and aids in achieving 
the goal of a clean and safe Jozi for all, 
but it even goes a step further and feeds 
those in need. Due to the visible impact 
and positive outcomes regarding health 
and safety and the uptick in demand for 
residential accommodation, due to the 
sustainable clean-up programme, Clean 
City SA seeks to expand its Adopt a 
Street Volunteers Network throughout 
Jozi and other parts of South Africa. 
They have also established a pilot Bulk 
Separation project at Source Recycling 
Solution, implemented in two residential 
buildings on Pritchard Street. 

When in conversation, Dalu expressed 
his joy and commented that he is proud 
of all the achievements. Not only those 
of Clean City but of the people of Jozi 
as well. However, he also stated that 
we should all do better as South African 
citizens by encouraging one another to 
volunteer and by urging corporates to 
either sponsor a street or collaborate in 
the struggle to restore Jozi to her former 
glory, ultimately achieving environmental 
sustainability.

Taking a stand requires different support 
mechanisms. Donations to support 
this worthy cause are always solicited, 
appreciated and welcomed, as captured 
in the message below from the Clean City 
team.

Join the Clean City team and do your part to save the 
environment you live in:

· To offer your valued support, contact Clean City SA’s offices.
  1st Floor, Belair Shopping Centre
  Bellairs Drive, Northriding, 2169
  Office: 010 109 7069
  Email: info@cleancity.org.za 
· To support the drive towards restoring the Johannesburg 
    CBD to its former glory. email: donations@cleancity.org.za
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Born in Nkowankowa Township 
in the Greater Tzaneen area of 
Limpopo, Bonnke Shipalana’s 

humble yet strict upbringing as the son 
of two pastors (who happened to be 
teachers as well) certainly set him on 
a good path for life. From a young age, 
Bonnke learnt to believe in himself and 
not to allow emotions to stand in his way. 
Being the son of pastors and teachers 
meant that he had to share his parents 
with the community and often acquired 
several "brothers and sisters" at a time. 
This taught the young lad to be confident 
in himself and when faced with difficult 
situations, to draw his strength from 
within. Bonnke is a strong believer that 
in life, one must make decisions without 
embracing any grey areas. It is either a 
yes or a no. Never follow the crowd or 
have decisions made for you. This belief 
took him from the struggles of a young 
boy in a rural environment to the top 
of his game as Group Chief Executive 
Officer of Allure Group. One of the many 
achievements that have increased his 

seams to bursting point, tales of joy and 
laughter and valuable stories of his rise 
to success. Bonnke always has something 
positive to say regardless of how negative 
the situation is. His down-to-earth yet full 
of life character is welcomed by every 
crowd he comes across.

Bonnke started his schooling at 4 years 
old after walking into a classroom at 
Dududu Primary School. He literally 
walked through an open door completely 
ignorant of the surroundings, found a 
chair, sat down and joined the class never 
to look back. He flew through school to 
matriculate at age 16 and enrolled at the 
University of Port Elizabeth (U.P.E), now 
Nelson Mandela Metropolitan University, 
at age 17. Always being the youngster 
of the class forced him to mature 
quickly. This can negatively affect some 
children (particularly when reaching 
adolescence) but for Bonnke, just the 
thought of who his parents were kept 
him in check and his maturity became his 
strength in leadership roles. Going to a 

rural government school with only a few 
subject choices and lacking a few items 
and luxuries that were easily accessible to 
city children meant that Bonnke’s wasn’t 
dealt with the best cards. He never held 
anything against his parents or blamed 
his past, but instead made a conscious 
decision that every day he would do his 
best, with what he had.

For many, the fear of facing a problem 
or the inability to fix it allows problems 
to linger on, eventually being blown 
out of proportion. Either let it go or 
solve it, like Bonnke does. Whenever or 
wherever he comes across a problem, 
a fire ignites within him that drives a 
burning desire to solve it. The UPE Boys' 
Residential Quarters tuck shop owner, 
who recognised his leadership qualities 
and keen eye for problem solving, offered 
Bonnke a deal to buy the tuckshop at just 
10% of its value. Bonnke obtained a loan 
of R1,500 from his father and was able 
to pay it back in 3 months. Finally, he was 
able to dictate his own life at just 17 

BORN
TO LEAD
–Be the Best Version of Yourself
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years old, while majoring in Economics 
and Business Management at UPE. He 
successfully acquired four tuckshops 
in the space of three years and saved a 
whopping R60 ,000 which he used while 
on an exchange program in JÖngkopim, 
Sweden. From that point on, Bonnke 
claims that his struggles were a thing of 
the past. With his education, leadership 
skills and ability to solve problems, 
Bonnke (then aged 20) made a decision 
that would define the next 10 years of his 
life.

He made the definite decision that he was 
going back to business until he turned 30, 
which is precisely what he did. He joined 
SABMiller as a sales representative, 
which found him frequenting the taverns 
of Alexander and Soweto’s townships, 
hanging out with locals while promoting 
South African beers. After five years of 
promoting liquor, Bonnke joined PepsiCo 
as sub-Saharan Marketing manager. 
The extensive travelling however was 
derailing his plans. Eighteen months 
later, he joined the team at Cell C, filling 
the role of marketing manager, where 
he spearheaded the Hola 7 campaign, 
the greatest campaign Cell C has ever 
experienced. Mastermind, Bonnke named 
it after Kwaito star, Zola (affectionately 
known as Zola 7) who was hot in the music 
industry at the time. In this, we realise 
that it’s the simple things that ignite big 
ideas, as it is in most of Bonnke’s success 
stories. These range from “So You Think 
You Are Funny Talent Show” to The 
Barloworld Mbewu programme, another 
brilliant idea that was formed from the 
simplest seed. Undeniably, Bonnke was 

born to solve puzzles 
and do what no one 
else is doing. This 
too became a motto 
that he lives by. In 
conversation, Bonnke 
explained how he 
accomplishes success 
after success. Simply he 
just wakes up every day to 
do the best he can. W and with 
God as Bonnke’s pillar, he believes 
that his purpose is to serve, which is 
evident through his preaching and solving 
problems for people.

One critical problem though, that Bonnke 
may never solve is a sustainable solution 
to eradicate poverty. His belief, and to 
which most South Africans would agree, 
is that poverty is the consequence of past 
bad decisions and that spoon feeding the 
nation with grants will only serve to keep 
them dependent on this spoon, in the long 
run. Without pointing fingers and playing 
the blame game, Bonnke feels, as do 
many, that those in power are failing the 
people. The rich are getting richer and 
the poor are getting poorer, and that’s 
where change needs to come into play. 
Currently, we are solving South African 
problems for the benefit of international 
trade and relations, but that is completely 
unsustainable. We need to solve basic 
bread and butter issues faced by towns 
and communities, for the benefit of all 
citizens, and only then can we address 
poverty with seriousness.

Bonnke stuck to his plan; he got married 
at 29 and quit his job at 30. He then took 

on the role of Chief Executive Officer at 
The Communications Firm for 12 years 
and finally, at the age of 43, Bonnke 
Shipalana founded and established The 
Allure Group SA, where he has been the 
Group Chief Executive Officer since its 
launch in March 2020. The Allure Group 
is a strategy-driven communications 
organisation. They focus on experiential 
platforms to deliver scalable results, with 
their specialties being in public relations, 
eventing, satellite radio, media training, 
and brand strategy.

Bonnke, who teaches, preaches, 
solves problems, and mentors is also 
a self-made, self-employed writer 
and businessman who rounds off his 
conversation in a way that only Bonnke 
would do. He asks a pertinent question 
that when answered in all honesty will 
define your life’s purpose. He asks, "What 
would the world have lost if you were not 
born?” A profound question indeed in 
need of serious introspection.

OCTOBER 2022  |  PAGE 12



THOUGHT
LEADERSHIP



Poverty in all its severity is the 
direct result of political, economic 
and societal exclusion, with which 

the Rainbow Nations people are all 
too familiar. Difficult to digest as the 
truth may be, many situations including 
our current political climate have 
exacerbated the depths of poverty, 
which has become difficult to leave 
unaddressed. Without addressing these 
inequalities, South African citizens are 
sure to remain in this crisis of poverty and 
inequality that may worsen over the years 
ahead. Profound though, in the wake of the 

COVID-19 pandemic, an inspiring sense of 
hope arises where ordinary citizens are 
showing a united front, coming together 
to rebuild South Africa. 

Organisations in South Africa face daily 
challenges due to the legacy of apartheid 
that subtly, to this day, divide their 
workforces through somewhat blanketed 
racism, prejudice and stereotypes. The 
barriers hindering South Africa from 
achieving inclusion are evident in the 
lack of knowledge, understanding and 
acceptance of the many differences 

POVERTY – THE PROCESS 
OF DEVALUING OTHERS    

– SUSTAINED THROUGH SYSTEMS

POLITICAL

ECONOMIC

SOCIAL

PSYCHOLOGICAL

EXCLUSION PYRAMID
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among the nation's people. Therefore, 
Diversity and Inclusion Awareness 
programmes must form an integral 
part of any organisation’s strategy, to 
ensure that dignity and respect are 
acknowledged while valuing people's 
differences by all employees, ultimately 
forming part of the organisation's 
DNA. By adhering to the government's 
legislative framework which fosters 
diversity and inclusion initiatives, 
organisations will enhance economic 
transformation and the participation of 
previously disadvantaged people.

Roy Gluckman is a Diversity and Inclusion 
Specialist who discovered his purpose 
while studying Law at the University of 
Cape Town. When engaging in materials 
linked to the Constitutional Laws on 
Human Rights, Equality and Social 
Justice, Roy Gluckman came across a 
shocking reality about the apartheid era 
and the issues of race which ultimately 
fractured his identity in its entirety. With 
this came a bitter understanding that 
his inherited beliefs were not the truth, 
that the world was not as it seemed to 
be and that BBBEE was not apartheid 
in reverse, as many seemed to believe. 
Roy expressed in conversation that 
once he acknowledged that his beliefs 
were different to the generational lies 

embedded in so many of his peers, he 
felt compelled to take his education to 
the world to create a positive outcome 
whereby all citizens may feel included.  

Inclusion has no endpoint. With time, it 
is envisaged that society will evolve and 
grow into the drivers of diversity required 
for transformation. The desired results 
being to accommodate one another 
and live in an environment where every 
person feels included. South Africans are 
conscious of the need to evolve though 
not everyone understands how to achieve 
this. Crucial conversations need to take 
place for this change to be effected. 
South Africans must acknowledge that to 
drive diverse and inclusive environments, 
there needs to be a realisation and 
understanding that there is currently 
exclusion. The country's history is so 
important when understanding exclusion 
which has for the longest time been 
systematically sustaining poverty 
through limited access or complete 
exclusion to education, healthcare 
facilities, employment opportunities, 
recreational facilities and the likes.

Here is the shocking truth, poverty is the 
result of exclusion designed and exerted 
through psychological violence to make 
certain groups of people feel less than 

they are. This type of violence has 
resulted in generation after generation 
inheriting the bonds of poverty, unable 
to penetrate and break the barriers of 
societal hierarchies. 

For South Africans to ever achieve 
inclusion, bearing in mind that this is an 
emotion, not an action, one fact needs 
to be understood by all; that it is not a 
blame game. The oppressed in every 
division from race, sexuality, disability 
and social status, feel the urgency to act 
immediately, while those not affected 
remain ignorant to the urgent need 
for action on behalf of the oppressed. 
Ignorance is not the complete absence 
of knowledge but a lack thereof, the 
result of a deliberate strategy in which 
the privileged had structures to shield 
them from knowing the true extent of the 
challenges and this was then passed down 
through the generations. Nationwide 
awareness campaigns must take place 
in which conversations allow for every 
race to express their emotions of pain, 
anger or shame so that we may bring 
about true healing and wellbeing. The 
vision of inclusion is to create a livelihood 
of sharing that will ultimately unite the 
people of South Africa to live in harmony.    
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DRIVING TRANSFORMATION TO 
ACHIEVE A SUSTAINABLE AFRICA
– SOCIAL AND ENVIRONMENTAL IMPACTS

Throughout his childhood, Maanda 
Rashaka was troubled by the 
hardships that the elders endured in 

the villages of rural South Africa. He often 
wondered why the elders of the land were 
struggling so terribly and what he could do 
to assist them. This unanswered question 
became the key driver in his Subject 
choices. Maanda obtained a Bachelor of 
Science in Biotechnology and a Bachelor 
of Science in Environmental Management 
and Analysis. This however was not his 
endpoint. Maanda has since completed 
several courses on Entrepreneurship 
101, Business Models for Social Impact 

to list but a few, that have contributed to 
his extensive knowledge in sustainable 
innovations.

Without a doubt, the global economy is 
in the midst of a green revolution and 
environmental impacts are an urgent issue 
that need to be tackled directly through 
innovation as well as the combined efforts 
of government, business and society. 
Maanda has gained a world of experience 
in the corporate field. He has had the 
opportunity to fill a variety of roles at 
the National Business Initiative (NBI), 
Tshikululu Social Investment and Nedbank 
where he works as a Strategic Specialist 
fulfilling the role of Environmental, 
Social and Governance (ESG) reporting 
among other duties. Nedbank is playing 
its part to achieve a just green transition 
to a green economy and Maanda is in his 
element in this space as he can utilise 
his expertise to guide others within the 
finance industry, through their transition 
to a green economy. By taking initiative 
from Nedbank, this can be achievable. 
The bank took on this transition with a 
zeal, focusing on environmental and social 
needs on three levels; systemic, business 
and community whilst directing finance in 

a way that will ensure that South Africa’s 
withdrawal from the old economy to 
the new economy is done in a just and 
responsible manner.

Looking more specifically at SA, the need 
to transition to a low carbon economy is 
real. To achieve this the country needs 
to be resource efficient and socially 
inclusive. This means that S.A needs to 
transform from a low carbon to a climate 
resilient, competitive economy which is 
also socially resilient and inclusive. It is all 
very complex, what with the fear of high 
inflation due to the escalating energy crisis 
and dangers surrounding food insecurity 
and the thoughts of an unstable global 
economy. The just transformation to a new 
green economy is evidently an undeniable 
global necessity.

In conversation, Maanda makes use of an 
innovative programme “to paint a picture”, 
as an example of the initiatives of a green 
economy and what the intended impact 
should look like. Maanda adds to his 
long list of skills, that he is also a fierce 
entrepreneur within the Agricultural 
sector and is always seeking opportunities 
to develop in the field. 
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Aligned with Barloworld’s desires to 
make a sustainable difference through 
economic and social transformation, the 
Mbewu Flagship programme was born. 
Maanda, with his vision of developing an 
Agrihub in the Limpopo Province, applied 
and was accepted. The programme 
focused on selecting and supporting 
social enterprises in agro-processing, 
agriculture and green economy among a 
few others. 

The envisioned Agrihub however, did not 
become a reality then. The one-hectare 
farming land that he purchased with the 
funding however is successfully sustaining 
the families of Ms Fulufhelo and Mr 
Tshifaro. Maanda, with the goodness of 
heart, transferred all assets of the farm 
over to his two former partners. They now 
own, manage and work the land which is 
generating sufficient produce for market 
distribution after sustaining the two 
families. This in turn has enabled them to 
employ seasonal labourers, aligning to 
one of the aims of the Mbewu programme 
which seeks to make more sustainable 
impacts in communities through 
creating employment opportunities. It is 
unfortunate that the planet is balancing 
dangerously on a precipice making it 
critical for global businesses and their 
associated supply chains to quickly 
identify strategies and tactics that will 

accelerate the green revolution. Evidently, 
Maanda is doing his fair share to assist by 
creating jobs, aiding in poverty reduction 
and upskilling people from all walks of life. 

With his desires to see sustainability in 
Africa that aligns with the Sustainable 
Development Goals set out by the United 
Nations and South Africa alike, Maanda 
volunteers much of his spare time to the 
Global Compact Network South Africa as 
an Innovators Programme facilitator. South 
Africa’s sustainability agenda focuses on 
balancing economic and social challenges 
while protecting the environment. As 
we know, South Africa is a water scarce 
country with alien and invasive species 
that consume a significant amount more 
water than indigenous species. A model 
that should be followed that will ultimately 
protect the environment in the Just 
Green Transition is one where corporates 
support micro businesses that are clearing 
and harvesting alien and invasive biomass, 
beneficiating it and in turn creating FSC 
(Forest Stewardship Council) certified 
charcoal that will be destined for export 
markets.

In conversation, Maanda commented that 
he is also an Executive Board Member 
of Siyavuna Development Centre, a 
registered non-profit organisation (NPO) 
located in Kwa-Zulu Natal which focuses 

on creating a sustainable solution for the 
inter-related challenges of poverty, food 
insecurity and low levels of economic 
participation. Maanda Rashaka appears 
to be unstoppable in his efforts to achieve 
a Sustainable Africa as we learn that he 
has also been the Young SDG Innovators 
Programme Manager for South Africa and 
Kenya for the last three years.

In parting, Maanda refers again to the 
Barloworld Mbewu Programme: “the just 
green transition to a green economy is 
just this, it is about corporates prioritizing 
sustainability and showing that they care 
about the environment. We do not want 
to prioritize, in a country like South Africa, 
environmental sustainability at the cost 
of social sustainability, because most 
people think that for us to achieve the 
just transition, we have to trade off social 
jobs. This is not so; we can most definitely 
create jobs and by funding entrepreneurs 
involved in green projects that will 
positively impact the environment, 
Barloworld has proven just that. In 
selecting previously disadvantaged South 
Africans, corporates can prioritize the 
social and the green together, therefore 
the tagline here is that the just transition 
is not just about green but it's about green 
that brings about social sustainability and 
that's the end goal”.
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WORM TEA
– SUSTAINABLE INNOVATIVE 
SOLUTIONS IN AGRICULTURE

Sizwe Mnamatha, founder of 
Phumelela Solutions (Phumelela) in 
the Eastern Cape, takes farming to 

an extraordinary level with his innovative 
worm farming solution to sustainable 
development. As a young boy, a dinner-
time prayer that his grandmother instilled 
in him, “God be with those who are less 
fortunate”, discouraged Sizwe from simply 
throwing unwanted food away into the 
garbage bin. That prayer directed his 
life’s journey, however, without immediate 
action taken. Thus, his purpose lay 
dormant for years until an encounter 
with Professor Tony Booth reignited his 
passion for helping those who are unable 
to help themselves. Sizwe believes in his 
purpose as a solutionist, as he terms it, 
and has gone to great lengths to ensure 
that worm farming is recognised in the 
agricultural sector of our country. Strange 
as it may sound, a container of worms has 
proven to be an alternative solution to 
waste disposal, a rich organic fertilizer and 
a source of many job opportunities.

Indigenous knowledge systems, like worm 
farming, can be used to respond to the 
challenges of climate change and global 
warming. Waste disposal after all is one of 
the major contributors of toxic greenhouse 
gas emissions. Valuable programme 
funding that Sizwe received as a Social 
Enterprise Award, along with access to 
natural resources, enabled him to grow the 
business and mitigate these challenges. In 
addition to this, Sizwe expressed that he 
was able to demonstrate to those people 
scavenging for food in rubbish bins and 
waste dumps, that there is an alternative 
for them. Phumelela creates jobs and 
trains them, not only to farm the worms 
but empowers them with the education 
and skills to run their households. Worm 
farming enables them to produce 
nutritious foods that they can eat at home 
as well as supply to the community and 
even sell to grocery stores.

Worm farming is not as vulgar as it 
sounds. It’s quite simple; using a compost 

bin to hold the worm colony they aid in 
decomposing food waste by consumption. 
The urine they produce is then tapped at 
the base, which is known as “Worm Tea”. 
The urine of these worms is a rich organic 
fertilizer that boosts growth in vegetables, 
fruits and grains, a healthier alternative 
to growing veggies than making use of 
synthetic fertilizers.

Waiting two months for a harvest of 
spinach was not a feasible strategy in 
Sizwe’s books. He therefore turned to 
his mentor (Dr Martin Maboko), who was 
working at the Agricultural Research 
Council (ARC) in Pretoria, for assistance 
and Dr Maboko introduced Sizwe to 
hydroponics. This process produces food 
produce (fruit and veg) in an artificial 
environment without burying the roots in 
soil but rather in gravel thus providing the 
nutrients for growth through a uniquely 
designed watering system, ultimately 
increasing growth rates and a higher yield. 
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A beautiful, yet simple representation of 
this type of farming, is by placing a tray 
underneath the geyser that captures 
water overflows. The water flows onto the 
tray below that is filled with gravel. A pump 
then infiltrates the Worm Tea infused 
water. With the use of a specific ratio, 
Sizwe observed that if he grows barley 
in this system (which is a very nutritious 
animal feed), it grows faster than when 
it is grown in soil. This process is not only 
a faster way of growing crops, but also 
provides farmers with year-round animal 
feed.

Driving sustainable innovative solutions in 
agriculture, Zuka, a division of Phumelela, 
is continuously developing sustainable 
innovative solutions using natural 
resources. A zuka (colloquial for the 5cent 
coin) on its own is somewhat worthless, 
however a community of iZuka can 
constitute a substantial and formidable 
basis upon which to build wealth.  Zuka 
combines biotechnology, Internet of 
Things (IoT) and hydroponics to respond 
to waste disposal and food challenges. 

Zuka provides dairy farmers, sheep, 
pig, goat and chicken farmers with Zuka 
Animal Feeds, as well as rents or sells its 
unique Zuka feed production greenhouses 
to animal farmers. Additionally, Zuka 
has a Waste Management Service which 
provides waste collection and disposal 
solutions for municipalities, abattoirs and 
fruit and vegetable vendors. 

Sizwe has partnered with Technology 
Innovation Agency and is working towards 
producing an organic pesticide that will 
keep pests away from vegetables, without 
harming birds. This partnership is also 
conducting research that will enable 
Phumelela to produce a range of Zuka 
products that target specific types of 
crops. This is done by utilizing indigenous 
knowledge of growing crops that has been 
certified safe through laboratory tests to 
determine and ensure product safety. 

Zuka strives to achieve the goals set 
out in the United Nations Sustainable 
Development Strategy for 2025 and 
are involved in various programs to 

uplift communities including, the School 
Vegetable Garden Project, Bread Tags 
for Wheelchairs and Project Playground 
among others.  They are also involved with 
Seed Bank; an initiative that endeavours 
to collect seeds for the creation of an 
organic seed bank. 
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When the world is harsh on us, 
we must remember to be kind 
to ourselves. Queen Mohale 

encourages us to open our minds by 
picturing a space in which humans are at 
their most vulnerable. When a meeting 
isn’t going too well, where do you run 
to just to catch a breath? Just before 
heading into a critical interview, where 
do you step into to motivate yourself? 
Bad news has landed on your lap, where 
is your escape to allow tears to flow? 
Decisions upon decisions are made, 
questions asked and answered, all within 
the confines of a bathroom. Queen, who 
possesses an innovative entrepreneurial 
mindset, considered all these factors, 
reflected on her struggles and the mental 
wellbeing of our nation’s children and 
decided on how to create a positive space 
to grow within oneself from a place of 
vulnerability, the bathroom. It is human 
nature to enter the bathroom first thing 
in the morning to refresh and revitalise 
before the day begins, the last thing most 
of us do before we sleep at night is visit 
the bathroom to wind down and cleanse 
after a long day. This space should be a 
sanctuary that allows us to develop self-
love, generate a sense of healing and 
promote self-wellbeing. 

Showing up for oneself is the key to living 
a fulfilled life. With that in mind, Queen 
embarked on her beautiful journey of 
awakening where she discovered healing 
and connection within herself through 
self-care. Out of her awakening, QM 
Wellness (QM) was born, bearing the 
creation of handmade body and bath 
products using only natural elements 
like Marula oils and Shea butter with 
the added infusion of love and positive 
energy. Queen believes that radiant and 
glowing skin encourages a harmonious 
connection between mind, body and 
spirit. Therefore, QM was developed to 
rejuvenate the soul and to activate the 
depths of one’s well-being.

When Queen initially started 
experimenting with natural oils to 
produce divine self-care products, she 
had only one thing in mind, to use them for 
herself and her family, perhaps gift them 
to close friends on special occasions. 
Yet, her chosen market drove product 
demand, which ultimately changed her 
hobby into a flourishing business, right 
out of her home refinery in Norwood, 
Johannesburg. Queen refers to her 
journey as “entrepreneurship with a 
purpose”, a mantra that drives her to 
embody her tagline of “better today 
than yesterday, for tomorrow”. Thus, she 

continues to develop environmentally 
friendly self-love products with the aid 
of Cosmetic Chemists and the Siyakhula 
Enterprise Supplier Development (ESD) 
programme. 

Queen is passionate about social 
development and assists in creating 
an environment for Holistic wellbeing, 
healing and restoring dignity. She strives 
to eradicate poverty of the mind and soul, 
while also teaching youth the important 
values of self-love and how to lose the 
negative connotations that go hand in 
hand with failure, affirming them that that 
they are worthy and capable of always 
starting over again. Thus, her personal 
care range encourages self-awareness, 
ultimately reducing the causes of stress, 
anxiety and depression, as well as 
encouraging a balanced way of living.

Ignite your senses with QM Therapeutic 
Fragrances: inspiring women and youth to 
connect with their natural worthiness

• LEMONGRASS: Rejuvenates; 
Invigorates; zesty

• LAVENDER & JASMINE: Relaxes; 
Calms

• VANILLA: Rejuvenates; Comforts; 
uplifts

THE PERFECT SETTING 
FOR GROWTH
– Bathroom Moments

“The imperfect world is the perfect setting for growth, beauty, love and freedom. Sometimes 
we are reluctant to continue when faced with adverse conditions yet it is always best to push 
through, as joy is found on the other side of fear and doubt “
– Queen Mohale
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Edition 2 of the Siyakhula newsletter, 
saw Martie Mpilo share her 
experiences as an entrepreneur 

playing in the “big boys” league. This 
issue was published almost a year 
ago, we now take a brief glimpse into 
her success between then and now. 
Her company, Phumzile Engineering, 
specialises in selling and maintaining 
motor graders in the Limpopo Province. 
Despite experiencing periodic setbacks, 
Martie says she would never bow out and 
choose another field. Although Martie is 
a scientist by profession, her heart has 
found its home in this field. Facing the 
challenges of being a woman in a male-
dominated industry has been her key 
drivers to success.

Martie’s tenacious spirit has touched 
many lives and has served as an 
encouragement to those who surround 
her, by leading by example and working 
hard today for tomorrow’s benefit. 
Her success in entrepreneurship led 
to her receiving the opportunity to 
stand on the centre stage and share 
Phumzile Engineering’s journey at the 
Barloworld Siyakhula Enterprise Supplier 
Development (ESD) Summit 2022. The 
results of her appearance at the summit 
have been extraordinary. The exposure 
has not only given Martie a solid standing 
in this industry but has also afforded her 

the opportunity of growing her business 
through collaborative undertakings and 
a new league of clients. Mentorship has 
also opened its doors to Martie as her 
company moves forward on its journey to 
become South Africa’s top female-owned 
and managed earth-moving company.

Being a beneficiary of the Barloworld 
Siyakhula programme has allowed 
Martie’s company to constantly transform 
as they strive to become leaders in South 
Africa’s competitive market. Phumzile 
Engineering can now boast of its very 
own collection of branded fleet vehicles. 
Branding is a key marketing strategy 
all entrepreneurs should consider, as 
the exposure of the brand catches the 
public eye and builds intrigue in the mind. 
What the eye sees contributes greatly to 
what the mind wants. Martie can attest 
to that, acknowledging an increase in 
walk-in clientele and telephonic queries, 
reporting that they had seen the branded 
vehicles and sought to contract the 
services of Phumzile Engineering. This 
strategy has also promoted an influx of 
private clientele seeking the services of 
her company, which is something quite 
new to Martie as most of her clients are 
municipalities and other government 
entities. As part of the company’s ongoing 
growth strategy, they are in the process 
of establishing a quality management 

system (QMS), as well as working 
towards ISO certification, a requirement 
of most of the client contracts they wish 
to procure.

All in all, Phumzile Engineering continues 
to grow and Martie says that her success 
is not hers alone but is shared with her 
beloved workforce. Their hard work 
does not go unnoticed and Martie claims 
that there is no definite secret behind 
it all. Only that as a woman managing a 
company of this type she fills the role 
of a team player, allowing everyone 
freedom of expression. However, if the 
occasion arises and she needs to put her 
foot down, she does so with immediate 
acknowledgement from the staff who 
respect that the boss has spoken. One 
other element that keeps her company on 
top of its game is recording everything. 
This is a message Martie conveys to 
all entrepreneurs, especially women: 
"record every detail of every project, 
including times and dates, observations, 
the actual work procedure, completion 
observations and dispatch details. This 
will assist with any customer queries or 
complaints." With that in place, Martie 
stands her ground as a woman who owns 
a company of its stature and as a result, 
Phumzile Engineering thrives.

CONTRIBUTING

THE MIND WANTS
TO WHAT
–THE SUCCESS OF PHUMZILE ENGINEERING
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again, back at square one. Fortunately, 
the correct structures, support and 
partnerships with Barloworld enabled 
beneficiaries the ability to stand tall 
against adversities and push through 
to deliver. Therefore, the goal of the 
Barloworld Siyakhula Supplier Summit 
was to highlight and reward the existing 
suppliers and enterprise development 
beneficiaries of Barloworld by thrusting 
a spotlight on their achievements and 
outstanding contributions over the last 
two years.

Hosted at The Galleria Premium 
Conference and Events venue in Sandton 
on Thursday 8 September 2022, the highly 
anticipated Supplier Summit saw various 
Barloworld Siyakhula beneficiaries, 
Barloworld key Stakeholders and 
representatives from both Private and 
Public Sectors gathering under one 
roof. The theme, which was to Rebuild, 
Grow and Prosper, highlighted several 
actions that small businesses need 
to exercise during challenging times. 
Masterclass sessions saw accomplished 
speakers from the private and public 

Barloworld has been a trailblazer 
in economic transformation 
for the last fifteen years. With 

transformation as the key driver to 
fulfilling one of South Africa's black 
empowerment initiatives, a vision came 
about to develop black owned Small, 
Medium and Micro Enterprises (SMMEs) 
within Barloworld's value chain and 
within the communities in which they 
operate. Barloworld Siyakhula was 
born from that vision and has proven 
itself to be a robust enterprise supplier 
development program. Over the past 
two years, beneficiaries of this program 
have endured tremendous challenges 
as a result of the COVID-19 pandemic. 
The devastating aftermath that caused 
the closure of doors for several small 
enterprises as a result of the virus 
followed by the July Riots of 2021, which 
added insult to injury, shook every single 
company to its core. 

Once again, livelihoods were shattered, 
business premises were wrecked and 
what was just being restored was 
destroyed which left those affected once 

sectors providing insight into how their 
organisations support SMMEs and 
what SMMEs need to do to survive and 
thrive in these challenging times. The 
speakers shared valuable information 
and teachings from their specific fields 
of expertise. Every topic was relevant to 
the end goal, which centred around what 
beneficiaries need to do to develop and 
grow their businesses.

Kickstarting the day, attendees fuelled 
themselves up with a morning coffee boost 
and delicious snack breakfast prepared 
by The Harv Table from LM Holdings 
Group, who also provided a scrumptious 
lunch later in the day. Thereafter, 
Barloworld Siyakhula Chairperson, Ms 
Noluvo “Vovo” Ngcwabe, set the tone 
for the day, with an encouraging speech 
that motivated beneficiaries to exert 
and push themselves to rebuild, grow 
and prosper. She further highlighted 
how Barloworld Siyakhula supports 
and invests resources to enable the 
continued growth of SMMEs. Attendees 
were impressed with the topical themes 
chosen and left with a significant amount 

THE VOICES_BARLOWORLD 
SIYAKHULA SUPPLIER 
SUMMIT 2022
– REBUILD, GROW AND PROSPER
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The following are the voices of those who 
participated in the Summit:

Carol Abade, Group CEO of EXP, a Pan 
African Experiential Marketing and 
Sponsorship Agency

Carol boasts extensive knowledge in 
marketing and spoke to beneficiaries on 
the topics of digital marketing and making 
use of technology in small businesses. As 
a marketing specialist, Carol understands 
the importance of developing a product 
and knowing how, where and to whom 
the marketing of the product or service 
should be directed. Since the Summit, she 
has had several emails from beneficiaries, 
with compliments and/or requests for 
further guidance. In conversation, Carol 
stated that for her, the winning factors 
were the vast number of differently 
positioned SMMEs and the diverse group 
of speakers that presented on the day. 
She further stated that the selected 
topics were interesting with deep and 

rich content and that she too, had learnt 
so much. She left the venue with an 
increased understanding of stakeholders’ 
roles in supporting SMMEs. Carol gave a 
few suggestions that could make next 
year’s Summit that much better. All in 
all, she was generally impressed with the 
Summit of 2022.

Colin Leshou, Acting Executive Manager, 
SEDA Technology Programme

Colin has chosen to dedicate his life to 
small enterprise development and has 
worlds of knowledge under his belt. 
He expressed his appreciation for the 
invitation to share his expertise with 
others and is overly impressed with what 
Barloworld Siyakhula is doing for SMMEs. 
He believes that everyone present 
(including himself), left there having 
gained something. Colin is excited to see 
what will emerge from the day, in terms 
of collaboration between the private 
and public sectors. In conversation, he 

of knowledge meant to empower them on 
their entrepreneurial journeys. Phumzile 
Engineering’s Martie Mpilo expressed 
her gratitude towards Siyakhula by 
expressing that she felt like a celebrity 
while sharing her Limpopo-based 
company’s success. This was a creative 
way to motivate other beneficiaries, who 
may need a little boost in confidence. As 
Lesego Serolong of Bokamoso Impact 
Investments put it, “entrepreneurship is 
no easy game and often a lonely journey, 
but future entrepreneurs should not be 
afraid of failure as wisdom is abundant 
there”.

It is evident by the influx of emails rolling 
into the Siyakhula inbox that the summit 
was a huge success and generally enjoyed 
by all. Feedback subsequent to an event 
is always advisable from participants for 
future improvement. 

expressed that the Summit was beneficial 
to stakeholders as well, as they had the 
chance to solidify relations and interact 
with potential partners. Colin’s parting 
words stated the high point for him was 
the time allocated for networking, as well 
as hearing the success stories from the 
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beneficiaries themselves. He also gave 
some tips and some valuable advice that 
will be beneficial to Siyakhula and its 
beneficiaries.

Litha Kutta, Enterprise and Supplier 
Development Director at Tiger Brands

Litha Kutta graced the stage, delivering 
some valuable insight into the agri-
economy, his field of knowledge, and 
shared several valuable tips from the 
agricultural sector. He dropped a few 
suggestions and tips that may assist in 
future Summits. In conversation, Litta 
shared his joy, regarding the turnout for 
the Summit and the amazing combination 
of speakers. He said that this was 

an opportune time for networking 
and forming partnerships. Like those 
previously engaged, he hopes to see 
more collaboration between the private 
and public sectors, ultimately realising 
one of the objectives set by the events’ 
organisers. Although he was impressed, 
Litta brought to light a particularly crucial 
point; the fact that agriculture is not a 
common trade for most of the Siyakhula 
beneficiaries. He, therefore, suggested 
that “everything agriculture” should be 
an event on its own, an Agri-Summit, 
so to speak. In parting, Litta shared the 
highlight of his day, "The Barloworld 
Siyakhula explanation of their internal 
operations, namely who they are, what 
they do, and how they do it."

Angeline Molete, Director of Tthari-
Phepa Cleaning and Projects CC-
Siyakhula Beneficiary

Angeline dedicates her life to community 
upliftment and educating the youth 
through several projects, which she 
runs in her community. A few examples 
being school veggie gardens and extra 
lessons for matriculants. In a telephone 
conversation, Angeline muses that she 
felt humbled by the opportunity to attend 

the Summit and that, being a “first-timer”, 
she did not know what to expect. "The 
variety of topics and speakers impressed 
me. I learnt a great deal and was blown 
away by the legal presentation" she 
said. She further commented that she 
learned how important it is to go through 
the fine print of every document and 
that compliance is absolutely key. She 
too left a few suggestions regarding 
active interaction, among a few other 
tips. Overall, Angeline thought that the 
Summit was amazing and took her hat off 
to appreciate the Siyakhula management.

All in all, it is clear that the Summit 
was a resounding success with a few 
considerations to be made. Many are 
looking forward to the Summit of 
2023 and the learning and networking 
opportunities it will bring with it.

OCTOBER 2022  |  PAGE 25



OCTOBER 2022  |  PAGE 26



PHUMZILE ENGINEERING 
SERVICES AND SUPPLIES

Tel: +27 82 334 9702 
+27 15 004 0078
Email: info@phumzile.co.za
Business Address: 47 Lood Street,  

 Futura, Ladana,  
 Polokwane

Postal Address:  P O Box 12081,   
 Bendor Park, 0713

SERVICE 
PROVIDER
CONTACT DETAILS

PHUMELELA 
SOLUTIONS

Tel: +27 81 587 6250 
Email: czwe13@gmail.com 
Facebook: http://www.facebook.com/

ZukaYetha/
Website:  www.zuka-yethu.com 
Address:  8 Mnamatha Street  
 Kwanobuhle 
 Kariega/Uitenhage  
 Eastern Cape  
 6242

QM WELLNESS LIFESTYLE 
PTY (LTD) 

Tel:  +27 74 655 8974 (Queen Mohale)
Email:queen@qmwellnesslifestyle.co.za
mohaleq66@gmail.com
Website: www.qmwellness.co.za
Instagram: qm.wellness.lifestyle
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