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Edgars, UN and Kwazulu-Natal government partner 
to empower women living in shelters 

 
15 August 2016: The Edgars UNiTE Orange Day, a partnership between Edgars, 
the United Nations, the departments of Social Development and Community Safety 
and Liaison in Kwazulu-Natal (KZN) and the national and provincial Fashion 
Councils has been launched at the Celrose Textile manufacturing facility in Stanger, 
KZN. 
 
The initial launch which was successfully held in Gauteng in November 2015 has 
been hailed as a success. The project’s main objective is to train and empower 
women in shelters.  A total of 40 women are undergoing training in the Gauteng Pilot 
programme whilst the KZN launch will see approximately 39 women enrolled for 
training in sewing and basic elements of fashion design.  
 
The launch in KZN will be graced by the presence of First Lady Bongi Ngema-Zuma, 
Under Secretary General of UN and Executive Director of UN Women, Phumzile 
Mlambo-Ngcuka, Group CEO of Edcon, Bernie Brookes, MEC for Economic 
Development, Sihle Zikalala, MEC for Social Development Weziwe Thusi, MEC for 
Community Safety and Liaison, Mxolisi Kaunda and other notable dignitaries.  
 
Elelwane Pahlana, GM for Transformation at Edcon commented; “We have been 
encouraged by the success of the project in Gauteng and the launch at Celrose is an 
extension of our efforts to empower vulnerable women with skills which will enable 
them to become independent and productive members of society”.  
 
Pahlana added that Edcon’s short to medium term plan was to ensure that the 
women were proficient enough to produce garments which will enable them to 
become suppliers to Edcon as part of the company’s Enterprise Development 
programme. This to us, she shared will be the ultimate goal of not only empowering 
them but also ensuring that they become economically independent and productive 
members of society.  
 
"UN Women is hugely excited about the Edgars UNiTE KZN launch. The programme 
in Gauteng has proven that giving women the tools and opportunities to be 
economically empowered means that not only are they less vulnerable to abuse and 
exploitation, but that they will lead more fulfilled lives. In addition, we look forward to 
welcoming Edcon CEO Mr. Bernie Brookes as a HeForShe thematic champion, a 
commitment that clearly demonstrates Edcon's dedication to decreasing incidences 
of violence against women in South Africa," Anne Githuku-Shongwe, Representative, 
UN Women South Africa Multi-Country Office. 
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Women who are involved in the Gauteng Pilot programme have undergone training 
for the last eight months. In May 2016, an event was held at Turbine Hall in the 
Johannesburg CBD wherein they showed off their garments and sold some of these 
to invited guests. Pahlana enthused that the quality of the designs showed real 
promise and the Gauteng based designers who trained the women were full of 
praise for the quality of the work and the women’s dedication. The following KZN 
based designers will be part of the programme to train the women; Vanessa Pillay, 
Francois Vedemme, Thembeka Vilakazi, Terrence Bra. Gregg Wallis, and Kathrin 
Kiddler. 
 
 
 
The Edgars UNiTE Orange Day is part of the campaign spearheaded by the United 
Nation’s Secretary General to end violence against women and children. Last year’s 
launch in Gauteng was held on November 25 2015 and coincided with the official 
start of South Africa’s “16 Days of Activism for No Violence against Women and 
Children’. Internationally Orange Day is celebrated on the 25th of each month.  
 
Pahlana said this programme was part of Edcon’s expansive involvement in helping 
in the fight against crime in South Africa. The retailer has also supported initiatives 
involving the SAPS by donating mobile police stations across the country and also 
hosts the SAPS Prestige Awards aimed acknowledging and rewarding excellence in 
the police services. 
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About Edcon 
 
Edcon is South Africa’s largest non-food retailer, with a market share of the South African 
clothing and footwear (C&F) market nearly twice that of its nearest competitor, trading 
through a range of retail formats. The Group has grown from opening its first store in 1929, 
to trading in 1551 stores (as at 26 December 2015) in South Africa, Botswana, Mozambique, 
Namibia, Swaziland, Lesotho, Zambia, Ghana and Zimbabwe. Edcon has been recognised 
in national surveys as one of the top companies to work for in South Africa and continues to 
make significant progress in its equity and transformation goals. 
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Edcon’s retail businesses are structured under three divisions: Edgars division which serves 
principally middle and upper income markets; Jet division including Jet and JetMart which 
serves principally middle to lower income markets; and the Speciality Division which is made 
up of Red Square, Boardmans, Legit, Edgars Active, CNA, Cellular, and International brands 
(Topshop Topman, Tom Tailor, Dune, Lucky, T.M. Lewin, Lipsy, Salsa, River Island, GEOX, 
Dr. Martens, Vince Camuto, Jessica Simpson, Calvin Klein, CR7, Inglot, La Senza and 
Accessorize whose products, are also available through Edgars stores). 

With the launch of its “Thank U” loyalty programme, Edcon now has the largest retail 
customer database in South Africa with more than 12 million customers, which enables it to 
provide customers with relevant offers across its suite of retail and financial services 
products; this programme includes all mono-branded stores in South Africa. 

For more information, please visit the Edcon website: www.edcon.co.za    
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