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Edcon receives support from its bondholders and bank lenders to  
obtain R1.5 billion in bridge financing 

 
 Bridge financing of R1.5 billion secured 

 Provides assurance for adequate near-term cash flow requirements  

 Serves as a bridge to the wider restructuring currently under discussion   

 
Johannesburg, South Africa, July 8, 2016:  As part of an ongoing effort to improve its financial 
performance, implement its strategic plan and maximise the liquidity position, Edcon and its 
major creditor constituencies have continued the process to achieve a comprehensive 
restructuring of the entire capital structure.  This is expected to include a significant reduction 
of Edcon’s current outstanding indebtedness.   
 
The first step in the process was an exchange offer in December 2015 that reduced debt by 
R4.5 billion and interest by R1.0 billion, and Edcon also secured the extensions of the 
maturities of outstanding debt instruments until December 2017.  This was followed by a 
deferral of cash interest to December 2016.   
 
Edcon has today announced the next step.  It has achieved requisite support from certain of 
its existing bondholders and bank lenders, allowing Edcon to access up to R1.5 billion 
(equivalent) in bridge financing, which is to be made available by a group of these 
bondholders and bank lenders.  “Importantly”, said Edcon CEO, Bernie Brookes, “this 
financing has the consent of key majorities of our bondholders and bank lenders and has been 
provided by a group of those creditors, which means they are showing an acceptance for our 
advancing strategic restructuring initiatives, devised with the support of Bain Capital Private 
Equity, and a confidence in the future of the group”.  
 
The bridge financing, which has been approved by the South African Reserve Bank and is 
denominated in U.S. dollars and euros, is to be made available in two tranches of up to R750 
million (equivalent) each. 
 
The final part of the process - the agreement for a comprehensive and long term capital 
structure solution for Edcon - is expected to be finalised in the near to mid-term, during which 
this new financing will be used to ensure Edcon's liquidity needs are fully met. 
 
Bernie Brookes added, “The consents provided by our lenders not only assures the Group’s 
liquidity, but also facilitates the key next step of debt restructuring aimed at significantly 
reducing our indebtedness.  Along with a comprehensive set of operating initiatives and 
renewed focus on delivering value to our customers, reducing our debt obligations will allow 
us to reclaim our former leading position in the market”. 
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While Edcon would normally issue its annual results during the month of June, the release of 
this year’s audited full year results will be made following the finalisation of Edcon’s debt 
restructure.  
 
– ends – 
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About Edcon 
 
Edcon is South Africa’s largest non-food retailer, with a market share of the South African clothing and footwear 
(C&F) market nearly twice that of its nearest competitor, trading through a range of retail formats. The Group 
has grown from opening its first store in 1929, to trading in 1551 stores (as at 26 December 2015) in South Africa, 
Botswana, Mozambique, Namibia, Swaziland, Lesotho, Zambia, Ghana and Zimbabwe. Edcon has been 
recognised in national surveys as one of the top companies to work for in South Africa and continues to make 
significant progress in its equity and transformation goals. 
 
Edcon’s retail businesses are structured under three divisions: Edgars division which serves principally middle 
and upper income markets; Jet division including Jet and JetMart which serves principally middle to lower 
income markets; and the Speciality Division which is made up of Red Square, Boardmans, Legit, Edgars Active, 
CNA, Cellular, and International brands (Topshop Topman, Tom Tailor, Dune, Lucky, T.M. Lewin, Lipsy, Salsa, 
River Island, GEOX, Dr. Martens, Vince Camuto, Jessica Simpson, Calvin Klein, CR7, Inglot, La Senza and 
Accessorize whose products, are also available through Edgars stores). 
 
With the launch of its “Thank U” loyalty programme, Edcon now has the largest retail customer database in 
South Africa with more than 12 million customers, which enables it to provide customers with relevant offers 
across its suite of retail and financial services products; this programme includes all mono-branded stores in 
South Africa. 
 
For more information, please visit the Edcon website: www.edcon.co.za    
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